
SIZE

552,000 +
32,500+ Memb. 24,200+ Memb. 45,400+ Memb. 20,865+ Memb. 900 Memb.

SIZE

70,000 +

SIZE

524,000 +

SIZE

200,000 +

SIZE

Individuals whose job performance is improved or 
dependent on the timely consumption or application 
of psychological science.

* Running a Business
* Marketing / Advertising 
* Design Continuum (UX, GD, HF, HCI)
* Education
* Engineering
* Manufacturing
* Supply Chain
* Leadership
* Human Resource/Capital Management
* Investing & Finance
* Policy & Government
* Healthcare
* Aerospace
* Agriculture
* Transportation
* Defense / Cyber
* Media / Entertainment
* Employing Psychologists
* Emerging Technology

* HR Professionals
* Organizational or Team Leaders
* Marketing Professionals
* Technologists / Convergence Science
* News Media
* Lawmakers / Government / Policy Sta�
* I/O Psychologists
* Broader Scientific Community
* Teachers / Educators

9,000,000 +

All Customers:
* Interested in psychology / human behavior
* Interest typically aligns with their profession or an event/situation in their personal/professional life
* Believe that psychology can o�er the “why” behind most behaviors or actions

BUILDING USER STORIES

“As a <role or persona>, I can <goal/need> so that <why>” (or) “As a <particular class of user>, I want to <be able to perform/do something> 
so that <I get some form of value or benefit>”

THE INTERESTED / 
LAY PUBLIC

STUDENTS OF 
PSYCHOLOGY

TEACHING 
PSYCHOLOGY

MENTAL / BEHAVIORAL 
HEALTH SERVICES

PSYCHOLOGY 
RESEARCH

CONSUMERS / APPLIERS OF 
PSYCHOLOGICAL SCIENCE

SIZE

12,900,000 +
0 Members

LENSES

KEY SUB-GROUPS

Individuals who are involved with research 
intended to build on the existing canon of 
psychological science. 

* Publishing 
* Performing Research
* Open Science/Data
* Funding
* Science Communications
* Lab Management
* Peer Review
* Applications of Science

* Funding Entities
* Lead Researchers
* Grad Students
* Non-Academic Researchers
* Interdisciplinary Research
* (Authors)

LENSES

KEY SUB-GROUPS

Individuals who work in an organization 
dedicated to teaching psychology.

* Augmenting In-Class Work
* Community
* Curriculum Management
* Accreditation
* Primary Class Materials

* Undergraduate
* Masters
* Doctorate
* Faculty
* Academic Librarians
* High School Teachers

LENSES

KEY SUB-GROUPS

* TOPSS
* CABE
* APA Membership
* Division Membership
* Training Councils
* NCSS
* NITOP
* STP

SPECIAL INTEREST GROUPS

* APA Membership
* Division Membership
* Specialty Associations
* Technology & Practice
* Licensing Boards
* Prescribing Psychologists

SPECIAL INTEREST GROUPS

* APA Membership
* Division Membership
* Animal Research
* Association for Psychological Science

SPECIAL INTEREST GROUPS

* APA Membership
* Division Membership

SPECIAL INTEREST GROUPS

Individuals who are currently enrolled in a 
psychology course.

* Augmenting In-Class Work
* Extra-curricular learning
* Community
* Career Planning

study level
* High School
* Undergraduate Level
* Masters Level
* Doctorate Level

LENSES

Individuals who are tangentially or directly 
interested in psychology due to circumstance 
or hobby.

* Parenting
* The “Why” of current/personal events
* Mental Health Conditions
* Self Help/Improvement
* Relationships
* Mental Health Care Access
* Chronic Illness
* Caregiving

LENSES

KEY SUB-GROUPS

* APAGS
* Honor Societies
* APA Membership

SPECIAL INTEREST GROUPS

The continuum of individuals who tap 
psychology to diagnose, treat, or help people 
manage mental health.

* Running a Practice
* Access to science
* Access to community
* Licensing, CE
* Delivery of Services

* Human Services
* Clinical Psychologists
* Psychiatrists
* Social Workers
* Health Psychologists
* School Psychologists

LENSES

KEY SUB-GROUPS

life stages
* Parents / Guardians / Advocates
* Teens / Adolescents
* Children
* Older Adults
* Adults

KEY SUB-GROUPS
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